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1  Describe public relations campaign.
OR

1  Explain importance of government P.R. in India.

2  Discuss essential qualities of a good P.R.O.

OR
2 Describe gradual growth of P.R.

3  Explain importance of P.R. in modern age.
OR

3 Discuss the factors affecting selection of media for P.R.

4 (A) Describe tools of P.R.
OR

(A) 'Communication is the base of P.R." Explain.

(B) Differentiate between P.R. and Advertisement.
OR
(B) Describe traditional (Old) areas of P.R.

5 Write short notes : (any two)
(1) P.R. and industrial revolution.
(2) Duties of a P.R.O.
(3) P.R. in tourism.
(4) Sam Black's definition of P.R.

MAZ-1601410205020201 ] 2

14

14

14

14

14

14

14

14

[ 70/7 ]



